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Client : Unilever - Vaseline

Campaign : Vaseline Verified

Awards - Cannes Lions 2025 - Social & Creators - Grand Prix
https://www.youtube.com/watch?v-3YVR7zemwWUM




3 The market grows

In 2026, most marketers are set to increase their spend in influencer content
and online video ads

Changes in budget/resource allocation (% net positive)

1l

Influencer content
Online video
Video streaming
TV streaming

B Anticipated in 2025
B Anticipated in 2026

53 53 52 46 48 | 48 45 41 42

nia

SM stories
Ecommerce
Podcasts

Social commerce
SM news feeds

41 35| 37 34 39 37

2824 30,5 g 1019
Illlllllllnml i

Digital OOH

Retail media
Music streaming
Online/mobile games

Online display

In-person sponsored events®
Online sponsored events

TVIOLV product placement™

OOH

17

POS

TV sponsorship

n/a

=17

Online print

10

Radio

=26

Broadcast TV

-16
=31
=45

Cinema

=50

Magazines
MNewspaper

ICANTAR

"Compared to ‘sponsored events'
“Compared to TV product placement’

© Kantar 2025 | 20



What's the issue?

=uem | Nieuwsblad

=mens | De Standaard

Average Rob krijgt fikse boete wegens niet
naleven van reclameregels

Bijna geen enkele Belgische influencer volgt
reclameregels: “Mensen klikken weg, net als op
“Jl'

| Stien Edlund, Shauni Wan Impe en MNathalie Wan Hawwe. & Stien Edlund [ Kristof Ghyselinck [ Instagram

Drie Vlaamse influencers Kkrijgen

WEIHIEC]IHMIIS omdat ze Sarah Puttemans is eerste influencer die beboet

advertentieregels overtraden wordt voor overtreden regels rond adverteren op
sociale media

Cultuur & Media Media & Televisie



Why needed?

TRUST EROSION PROFESSIONALISM REGULATORY
ALIGNMENT




heystones

clear disclosure of paid partnerships (#advertising)

e Rules & transparency

e Legal responsibility
compliance with Belgian and EU consumer protection & advertising law
e Social responsibility & ethics
promoting honest, non-misleading content;
avoiding harmful or discriminatory messages.
e Truthful communication
ensuring that reviews, endorsements & recommendations
reflect genuine opinions and experiences

o




% let'sdivein! g )9

Chapter 1: Intro
Why this certificate could be a total game-changer for you as an influencer
Chapter 2: The rules
What you need to know about the rules: Belgian, Flemish and Walloon
Chapter 3: Transparent Advertising
Ad vs. advertisement? Here's how to keep it real with your followers
Chapter 4: Special Advertising Rules
Can | be depicted in alcohol ads if I'm +18? Promoting a BBL: is it allowed?
~ Can | promote skincare products without limitations regarding effects and claims?
.« Chapter 5: Social Responsibility

Fake likes & followers: why you don’t want to go there. Dangerous challenges: yay
or nay? Breaking into abandoned places for content: risk it or skip it?
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3 Monitoring

JEP monitoring of social accounts: 2/year

Step 1: Succeed the exam
Step 2. follow the rules every day

JEP offers guidance: no fines!

But if mistakes keep coming: certificate can be revoked




Monitoring

ankatrien € « Follow

Paid partnership cos
Antwerp, Belgium

ankatrien € Advertentie * @smeg_be | op heel populaire vraag:
mijn babanenbrood recept § vandaag extra fancy gebracht met
de @porsche X @smeg_be toestellen & 3 wat een leuke match

T

Ingrediénten:

2+ 4 bananen

2+ 100ml amandelmelk
2+ 30gr kokosyoghurt
#+ 130gr havermeel

2+ 30gr zoetstof

Z een snuifje kaneel

Bereiding:

Verwarm de oven voor op 180 graden. Mix alle ingrediénten,
gebruik wel maar 3 bananen! Giet in een bakvorm en werk af met
stukjes van de 4e banaan. Laat 45 minuten bakken in de oven.

Extra:
Werk af met wat aesmolten chocolade & &

© QY W

554 likes
5 days ago

@ Add a comment...



Monitoring

@ dav_dieu & - Follow
Original audio

@ dav_dieu @ Publicité | Patrick nous apprend des choses sur son
meétier, sa passion, et le secteur de la construction [*

B, @verticalview.eu

@nousconstruisonsdemain #apprendre #construction #batiment
#connaissance

Edited - 62w See translation

martinctx_ Hyper intéressant comme métier )

/6w Reply See translation

@ adrien.dpr Dans une autre vie t'aurais été influenceur ©
menuisier ‘e

féw 2 likes Reply See translation

View replies (1)

M. eva_durand_Maintenant jattend que tu m'apprennes a faire o

© Qv N

Liked by manOuuprv and others
June 3, 2024

@ Add a comment...
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n-Katrien Cassel
@ankatrien

sk The Influencers’ View




Certified Influencers @k

Anne-Sophie Verfallie Eline Anzemp : Peggy Timmermans An-Katrien Casselman
12,3K1G &,7TK1G 35,8k G 235K 1G

Kayleigh Kwanten Simon Vanbecelaere Evelien Van Hamme Malika Van Aelbrouck
30,3K IG 11,5K IG 44,4k |G 2,1K1G




Certified Influencers @k

David Dieu Emma Vandyck . Julie Houtman
230K 1G 2K G 32,8K 1G 9,9k 1G

Liesbeth Buyse Julie Van der Borght Margot Nogales Ruiz Robin Gerbehaye

6,2K 1G 41,4k IG 7,8K IG 4K IG




Certified Influencers @k

Elke*Vanhouche A & LEUrem:e Bauffe =~ = Ella Kasumovic Melissa.Maiorana

1K IG 13, 7K1G 389K IG 16K IG

-'.l

Jeff Van Calster Marius Rosiere Sixtine Blondeel Sven Naudts
9.2KI1G 10,6K 1G 8K 1G 3,.3kI1G




The Brands’ View
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Engaging brands

! - mac
CNGIC Proximus LOREAL

£ ‘53'5 N
é’@ % s ALKEN MAES ‘gg& &;:3

Become an engaging brand
influencercertificaat.be/partners
influencercertificat.be/partenaires



https://www.influencercertificaat.be/partners/

The Agency’s View

Veronique Cox
Belnfluence
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Engaging Agencies

™ Efluenz

'S0 BUzIY

— Become an engaging agency
influencercertificaat.be/partners
influencercertificat.be/partenaires



https://www.influencercertificaat.be/partners/

s Whatcanyoudo?  “@x

Train Engage
your staff your brand or agency:
& your influencers work exclusively

with Certified Influencers

é Become a partner

9 Follow the e-learning




Minfluencer :
A Het certificaat Aan het woord FAQ
ZCertificaat.

Mijn winkelwagen

Een sterke
troef -

De certificering van de Influencer Marketing Alliance en de
Raad voor Reclame is de manier voor Belgische influencers om
te tonen dat ze alle regels rond influencer marketing kennen
en toepassen. Volg de e-learning, haal je certificaat en bewijs
dat jij het goed aanpakt.

Behaal het certificaat voor influencers

Volg de training voor adverteerders en agencies







