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Stronger together

influencers & creators + agencies + tech

The voice of the sector

your opinion counts

We can make a change

e sharing knowledge & experience

e solving issues & creating solutions
e changing rules & helping to comply

e positive image for brands & influencers



‘ GREATOR EGCONOMY IS BOOMING

In 2026, most marketers are set to increase their spend in influencer content
and online video ads

Changes in budget/resource allocation (% net positive)

Influencer marketing grows

research shows 61% increase of budget
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OUR GHALLENGES TODAY

1. Knowledge
 legislation and self-regulation (advertising, marketing, copyright, fiscal,..)
 all aspects of collabs, contracts, engagement, metrics,..
* new features, trends, tacticts,.. in digital & content marketing

2. Legislation
« Unclear, unlogic, unfair rules enforced by eager authorities

Q « Difficult to find (& understand) all relevant rules
— * Risk of new & stronger rules: voice of influencer sector is needed

3. Credibility
» perception of lack of (social) responsibility, compliance to rules,..
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OUR AMBITIONS

We want to

1. create the central knowledge hub for everyone
in the influencer & creator economy

2. give influencers a voice in the relationship with

awmakers (and regulators), agencies, brands &
olatforms

3. strengthen the credibility of the industry by
proactively organizing self-regulation

Let's make it happen together




‘ OUR AMBITIONS

We want to

1. create the central knowledge hub for everyone
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‘ TASK FORGE KNOWLEDGE

Creating & sharing educational content & training

ACADEMY

» Build a go-to knowledge hub for the influencer sector

« Develop educational content:
articles, blogs, research, webinars, checklists and toolkits

(free <> members only)

* Launch and run the IMA Academy with structured training
programs (online and offline)

« Coordinate with the other Task Forces to ensure thelr
outputs are communicated and published



‘ TASK FORGE KNOWLEDGE

Creating & sharing educational content & training

ACADEMY

How can you help?

« Contribute as a content creator, topic expert or writer for
articles, blogs or research

* Help shape the Academy: define formats, topics, speaker
lineup...

* Support the communication strategy through social media,
newsletters and partner outreach

’ Join the Task Force Knowledge



‘ TASK FORGE LEGAL

Representation, advocacy & defending the industry’s
interests
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» Represent and defend the interests of creators, agencies
and advertisers with platforms, policy makers and
regulators

« Lobby on existing and new legislation (federal & regional),
iIncluding Al regulation and its implications

« Organise ad hoc workgroups on specific legal topics
(e.g. iInfluencer contracts, child labour)

« Build and maintain relationships with platforms (TikTok,
Meta, YouTube) to get early information on policy
changes

« Secure IMA's seat at the table in legislative processes




‘ TASK FORGE LEGAL

Representation, advocacy &
defending the industry’s interests
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How can you help?

» Help to define our sectors’ opinion and reaction on laws

« Join an ad hoc workgroup on a specific legal topic

« Become a Single Point of Contact to liaise directly
with a platform

* Act as an IMA spokesperson/advocate on a specific
regulatory or policy topic

’ Join the Task Force Legal




‘ TASK FORGE STANDARDS e

Self-regulation, industry standards
& the value of certification

« Strengthen the credibility & visibility of the IMA Influencer
Certificate as a quality and compliance benchmark

« Develop a single source of truth
for the interpretation of Belgian influencer marketing
regulations and best practices

« Evaluate existing self-regulation guidelines
and propose new ones
(together with Raad voor Reclame/Conseil de la Publicite)




Nlinfluencer
ACertificate.

‘ TASK FORGE STANDARDS

Self-regulation, industry standards
& the value of certification

How can you help?

+ Help define and promote the value proposition of the
IMA certification to creators, agencies and brands

« Contribute to developing legally grounded best practice
guides per regulatory topic

* Support outreach to industry partners (UBA, ACC, UMA,
BAM) to broaden the certification's adoption

’ Join the Task Force Standards




‘ TASK FORGES: SAYING WHAT?

_ Knowledge TF Legal TF Standards TF

Core Focus Insights & Training Lobbying & Advocacy Standards & Certification

Main Output Content, Academy, Events Policy positions Best practices &

value of certification

Talks to Members & learners Regulators & Platforms  Industry & brands

s e MARKETING
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‘ WHAT'S NEXT

1. Join the Influencer Marketing Alliance
Word lid | Devenez membre

2. Choose your Task Forces
Actief deelnemen | Participez activement

3. You'll receive an invitation for the first meeting

~
P> Any questions? info@influencermarketingalliance.be INH.MENCER | ALLIANCE

MARKETING



https://www.influencermarketingalliance.be/nl/word-lid
https://www.influencermarketingalliance.be/fr/devenez-membre
https://www.influencermarketingalliance.be/nl/actief-worden
https://www.influencermarketingalliance.be/fr/participer-activement

‘ REGISTER VIA THE SITE

Wisis (Tmm  FRNL Accusil  Lesmouvelles Agenda Cas  Toolbox

.gﬁais-@ FR ML Welkom MNieuws Agenda Cases Toolbox

Home > Devenezmembre > Participer sctivement
Home > Wordlid > Actiefworden

Participer activerneant

Participer activement Actief worden

Merci de votre intérét !
Bedankt voor je interesse!

Weuillez indiguer ci-dessous les groupes de travail auwguels vous souhaitez vous inscrire. Mous vous inviterons ensuite 3 |z

prochaine réunion. Geef hieronder aan voor welke werkgroepen je je wil inschrijven. Wij nodigen je dan uit voor de eerstvolgende meeting.

Prénom™ Voornaam
= -
Nom Maam”
E-mail” E-mail*
Sociéte” Bedrijf”
Cels) groupels) de travail niintéresse(nt) -~ Ik heb interesse in deze werkgroepen:™
) Event Task Force [ Hnowiedge TaskFarce
T Cortent TaskForce O Legal Task Force
71 Cartification Task Force O] Standards Task Force
" Rules Task Foroe 71 Content Team
Awez-vous des compétences ou des centres d'intérét particuliers ? Heb je specifieke expertise of interesses?
Grice ces informations, nous i E Mt daze infod aanje i

l:‘ Je ne suis pas un robot |:| Ik ben geen robot

It i wic privée: D ireg Al Feweb

istrées dans |3 bese de donndes des mer FeWeb, Kerbxtraat 108, 050 Gentbrugze. L : t utlisé wous tenir 3u courant des swantages scrordés aux Je rgevens worden apgencmen in het led wan Herlestraat 108, B0 itbr, D i ie op de hoagbe 2 hauden van = ledemoardelen, -actviteitenen-
membres, des activités et des projets de |2 Fe\ieb, suite 3 vatre insoript décril s notre Privacy Palicy. Vaus pou Ter draitdinfy ion, faccés, d i ion et de loubli projecten nazr aanleiding van j& rezistratie zaals baschreven in de Privacy Policyvan FeWeh, be beschis menirecht op it i, tomgang wer berteri i ijderngvan i Ja lean ans hi
devos données. Vous powves nous contacter per email: nfo@fewebbe oantacteren ap info@fewenbe.

https.//www.influencermarketingalliance.be/nl/actief-worden e MARKETING
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https://www.influencermarketingalliance.be/nl/actief-worden
https://www.influencermarketingalliance.be/nl/actief-worden
https://www.influencermarketingalliance.be/nl/actief-worden
https://www.influencermarketingalliance.be/fr/participer-activement
https://www.influencermarketingalliance.be/fr/participer-activement
https://www.influencermarketingalliance.be/fr/participer-activement
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INFLUENCER

MARKETING
ALLIANCE

Defend influencer marketing interests to

get fair and balanced rules
Boost knowledge and respect of the rules
Share knowledge & experiences

Offer early access to new features, trends,

tacticts,.. in digital & content marketing

Train to boost digital expertise
powered

Support with solutions & answers | feweb



empowers

to shape the future of influence

REPRESENT

We defend the common interests of
creators, agencies and tech by
negotiating with the public

authorities a fair and balanced legal

framework, so you can fully exploit

your creativity and innovation.

EXCHANGE

We exchange knowledge and
experience on the challenges of the
creator economy as well as on running
a digital company by offering valuable

networking and concrete solutions

INSPIRE

We organise online & live meetups on
digital topics so members can inspire
members. We spread the expertise of
our members to clients by putting
their inspiring cases in the spotlights.

EDUCATE

We develop training sessions based
on the needs of our members on
management, legal, marketing and
tech topics. We work with high
schools to improve the digital talent
of the new generation of students.




WE DEFEND
YOUR INTERESTS

WE AHE YOUR VOIGE S " T | |||l - Advertising Disclosure

Rules & Guidelines

Taxes & fiscal impact

Kid & Momfluencing

* Digital Marketing
» Copyright & IP
WE TAKE ACTION WE HELP YOU
Are you a content
creator, influencer .

We listen to you, Free legal advice

or agency?
discuss solutions together, Your opinion counts!

#influencerMarketingAllianceBelgium

Explain the rules

create a memorandum, Learn from experts

lobby towards politics, Contract templates

Influencer Certificate
Address Solution
Give your input & feedback to

explain the issues and

propose solutions

to ensure fair & balanced rules
get things changed



‘ THIS IS WHAT WE STAND FOR

ABOUT DISCLOSURE OF ADVERTISING IN POSTS

1. No to double advertising disclosure (paid partnership and #advertising)
2. One time disclosure is sufficient for a story

3. No fines for not using the exact wording

4. Yes to a fair & transparant interpretation by the inspection services

5

. Stop the penalisation of disclosure in the algoritm of social media platforms

ABOUT LEGISLATION & TAXES

6. No explicit mention of the address in the bio

7. No taxes on unsolicited received gifts without counter-service

8. No taxes on the value of products & services needed to execute the contract
9. Equal treatment between journalists and influencers

10. New rules needed to define child labour



WE SHARE
KNOWLEDGE

We develop an online
knowledge center including
whitepapers, checklists,
template contracts, research

& useful videos

WE TRAIN WE INSPIRE
Together with FEWEB we ~ 'V 7 ' &i\ We organise online and offline
offer training sessions ~ | M- = , _ﬂ@"_’s A!\lmpacflngL N meetups on entrepreneurship,
on entrepreneurship, - A Siih B _influencer marktmg’{‘ Bl legal topics as well as influencer.

legal topics and content & digital marketing

influencer & digital marketing

(on & offline) Annual event; Influence Forward



FREE LEGAL ADVICE

Do you have a

legal question?

Our legal line will give you

an answer, free of charge

ADDRESS IN BIO

You must (by law) mention your
address in your social channels.

We fight against this obligation but in
the meantime we have a solution:
You can use the address of FeWeb's
business center instead of your

private address

COMMUNITY

Do you have an issue?
Let us know and we try to

help you.



‘ WHAT’S THE ADDRESS SOLUTION

, [ === DE

Ben je een Belgische influencer met
tienduizenden volgers en deel je je
adres niet met iedereen? Boete!

NIEUWS > ONDERNEMEN > ALGEMEEN

OPMERKELIJK i io goofti
. . . - voor adresvermelding
Boete dreigt voor Belgische influencers die adres - o
niet delen op sociale media L e T L

« every company must identify itself in every channel:
address + company humber + tel/email OR link to website

« but home address = privacy and security issue for influencers

« agreement with FOD/SPF Economy: use the IMA-FeWeb address
(membership + contract needed)

« we continue our fight against this law



WHAT'S THE LecaL HELP LTS
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A KIORIGINALS BV  Colebnties Film  Royalty Kunst& Literatuur

-Inﬂuencers die hun kinderen inzetten
voor reclame op sociale media? “Grens met
kinderarbeid is dun”

Influencer An-Katrien is haar

De jacht op de influencer: waarom de ;
fiscus ook hun cadeaus wil belasten. 'I‘lk'l‘ok-acc.ount met185.000
“A1400.000 euro niet betaald volgers kwijt: “Ze blijven volhouden
belastinggeld teruggevorderd” dat mijn dossier onvolledig is

influencers and agencies experience problems which they can't

solve on their own

* we try to solve the problem as we represent the sector
« we develop solutions for all influencers & agencies:

guidelines, contract templates, changes in legislation,...
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| Stien Ediund, Shauni Van Impe en Nathale Van Hauwe. @ Sten Edund / Kristof Glypsalinck / Instagram
Drie Vlaamse influencers krijgen
waarschuwing omdat ze
advertentieregels overtraden

‘THE INFLUENGER GERTIFIGA

v | Nieuwsblad

influencers and advertising sector get negative image

non-respect of laws and self-regulation leads to new & stricter rules
brands scared for their reputation

followers risk misleading ads

too many rules & difficult to find

new rules are coming

fevrasg \/¢d nws)

Cultuur & Media Media & Televisie
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Sarah Puttemans is eerste influencer die beboet Bijna geen enkele Belgische influencer volgt
wordt voor overtreden regels rond adverteren op reclameregels: “Mensen klikken weg, net als op
sociale media v



MNlinfluencer :
A Het certificaat Aan het woord FAQ
ZICertificaat.

Mijn winkelwagen

Een sterke
troef

De certificering van de Influencer Marketing Alliance en de
Raad voor Reclame is de manier voor Belgische influencers om
te tonen dat ze alle regels rond influencer marketing kennen
en toepassen. Volg de e-learning, haal je certificaat en bewijs
dat jij het goed aanpakt.

Behaal het certificaat voor influencers

Volg de training voor adverteerders en agencies




UBA |

(Raad voor Reclame
Conseil de la Publicité Ad

9 [l [RWE. feweb JEP' @ stellar

ANinfluencer
Z1Certificate.

What are the advantages for you?

* You are fully up to date with the latest rules and know how to correctly
disclose collaborations.

* You reduce your risk of fines and warnings.

* You demonstrate transparency and inspire confidence in your followers.

* You build your professional reputation, which can help you secure more
collaborations with brands.

* You contribute to a better image for the sector, enabling influencer
marketing to continue to grow.

In short: it's a smart move, good for your reach and your credibility.

www.influencercertificate.be
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WHO CAN JOIN?

« CREATORS: influencers, content creators, streamers, podcasters,...
« AGENCIES: influencer, social, content & digital agencies

« TECH: service providers of the influencer marketing landscape

WHAT DO WE DO?

« HELP you to comply with legislation

DEFEND your & the sector's professional interests

GROW as an entrepreneur & company
STIMULATE & share influencer marketing knowledge

« ENHANCE influencer marketing competences

POWERED BY

FeWeb, the Belgian community for digital professionals, agencies &

service providers active in development, e-commerce & digital marketing



SURVEY

SPEAK UP!
YOUR OPINION GOUNTS

You are a stakeholder of the influencer marketing sector:

the Alliance is created for you !

We want to know:
« Your biggist issue
« \Which are your concerns
« How can we inspire you

« How can we help you

GEEF JE MENING'! DONNEZ VOTRE AVIS



https://feweb.typeform.com/to/L73AXWWY

‘ HOW 10 BE AGTIVE?

1. Join the Alliance as a member

2.Participate at the activities

An-Katrien Casselman
@ankatrien

3.Join a workgroup

Knowledge Task Force

Legal Task Force
Standards Task Force

Kel Wouters

Content Team

Ad hoc workgroup: every challenge becomes a project
Register here: NL - FR

Klara Verzele
Klarence.

Sven Naudts
@dikkesvekke

Thomas Angerer
Belnfluence

Soline Hubrecht
Efluenz

Anne Cornut
(@IEMEVELT

Bart Van Den Brande
Sirius Legal

Sarah Levin
Stellar

rf-ﬁe{,

Axel Gekiere
Adshot

The Influencer Marketing Alliance is coordinated by the Steering Committee


https://www.influencermarketingalliance.be/nl/actief-worden
https://www.influencermarketingalliance.be/fr/participer-activement
https://www.influencermarketingalliance.be/fr/participer-activement

YOUR MEMBER ADVANTAGES

As a member of the Influencer Marketing Alliance your company enjoys all the member advantages of FeWeb and more.
for digital professionals, agencies I IN FLUENEER l MARKETING for influencers & content creators,
& service providers | ] ALLIANCE agencies & other stakeholders

E-newsletter

For content creators & influencers:

Academies on legal, marketing &

« Industry updates entrepreneurial topics

Address solution

MeetUps » eXperience Labs to exchange

* Work Group participation knowledge & experiences

usage of the FeWeb Business

Center address in your bio

« Knowledge Center access  Insurance to cover your liability &

« Legal & HR Advice via helplines cyber security

Influencer Certificate

to guarantee brand safety

» Show your cases in the online  Advantages in the Toolscorner

Cases Gallery

for your clients (advertiser)

* Legal help with contracts....

Your vacancies in the Jobs & Influencer Contract

template contract explained

Stages Platform




Annual fee

Influencers & content creators: €150

INFLUENCER MARKETING ALLIANCE + FEWEB

J 0 I N TH E Other companies:
1
Start-Up €100

1FTE €200
2-4 FTE =380
COMMUNITY
10-49 FTE €900
50-99 FTE 1250
+100 FTE ©2000
By becoming member of the Influencer Marketing €300
Alliance, you are also member of FeWeb, the federation Schools
of digital professionals, agencies & service providers member of

=\ o
INFLUENCER # Xﬁﬂﬂ'@ﬁ

)=

Join us on m u ﬁ > fe\WQb




GET IN
TOUGH
WITH US

PATRICK MARCK
DIRECTOR

feweb
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INFLUENCER ¢ HARKETING
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Development
Design

Analytics
Usability & User
Experience
Accessibility
Hosting & domain
names

Data Centers & Storage

900 GOMPANIES
AGTIVE IN

Webshop building
UX design
Analytics
Performance
Usability & User
Experience
Online Payments
Logistics

Marketplaces

Digital Strategy
Inbound Marketing
Search & Advertising
Social, Location, Mobile
Marketing Automation
CRM & E-mail

Content Marketing
Influencer Marketing
\Video

=N\ P ——
l INFLUENCER WG

J ALLIANCE ALLIANCE

Consultancy
Coaching

Business Intelligence
Legal advice
Research

Education

Tools




GET IN

TOUGH
WITH US

TARA DE REGGE
COORDINATOR

KERKSTRAAT 108, 9050 GENT
AV. J. BORDET 13, 1140 BRUSSELS

PHONE NUMBER
093247771

EMAIL ADDRESS
TARA@FEWEB.BE
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